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Building Your Brand with the Impact of Social Media
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Plan for the Day
• What is a Brand?

• Creating Your Personal Brand

• Using Social Media as a Business Professional

• LinkedIn

• Questions
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Activity – Brand Pattern
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Think about the brands of…
• Food you eat

• Clothes you wear

• Car you drive

• Music you listen to

• Places you like to go

• Technology you use

• Items you use in your home



5

Building Your Brand



What is a Brand?
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Brand = A representation of a product, 

service, organization, or individual

Brands can…

Help Hurt



Your Personal Brand
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Personal brand is what people say 
about you when you leave the room.

Jeff Bezos

Founder, Amazon.com

“
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“You are who you associate 
with. Look around at your five 
closest friends and that’s who 
you are. If you don’t want to 

be that person, you know what 
you gotta do.”
— Will Smith

https://quotefancy.com/will-smith-quotes


Creating Your Brand
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When do you start 

creating your brand? 



Breakout Activity – Take Action!
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With a partner, discuss 
specific actions you 
can take to build your 
personal brand. 

Write the actions next 
to the corresponding 
category.



Debrief – Creating Your Brand
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Social Media as a 

Business Professional



Social Media Platforms
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What do you use?
Personally

Professionally

2002 2004 2005 2006 2011 2012 2016



Let’s Talk Social Media…
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1 The role social media 

plays in our business

2

3
How your professional brand is 

impacted through social media

Craft or Improve your Social 

Media Messaging4

Be Aware of your Organization’s 

Social Media Policy



Social for your Business
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Social 
Media

How can you (or do you) use social 

media at work?



Social for your Business

Promote events

Share ideas

Highlight 
accomplishmentsShare photos

Connect with the 
community
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Attract 
customers

Recognize associates 
& colleagues

Social 
Media



Do You Know Your Organization’s Social 
Media Policy?
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How Can Social Media Impact Your Brand?

18

BOOST

BUST



“In reality, I was 
insecure, immature and 
in a world where I 
thought I needed to 
impress strangers to be 
accepted.
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How to “Be” on Social
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Use 1-2 social 

platforms

Use same 

photo and 

information

Connect and 

build your brand
Be active and 

add value
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5 Steps To Creating A Powerful Profile
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Your Turn!



Call to Action
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Like, Comment, and Share!

Post job openings linked to your organization 

on your own LinkedIn and Facebook networks

Post in niche groups
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Do you have any…


