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INTRODUCTION TO THE 
DART BRAND
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Our Branding Starts With
Our Logo and Tagline…
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DART Brand Positioning
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DART Empowers Discovery Through 
TECHNOLOGY

Interactive Map

Location based
mapping on board

Intelligent Bus Stop
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DART Empowers 
Discovery 

Through 
TECHNOLOGY

Transit Google Maps
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DART Empowers Discovery Through 
CONVENIENCE

Example: DART GoPass Tap

• Replaces cash

• Reloadable

• Easy to buy
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DART Empowers Discovery through 
NEW IDEAS

DART is exploring partnerships 
with:

Toyota
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DART Empowers Discovery through 
Customization
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DART Empowers Discovery through 
Customization
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DART Empowers Discovery through 
Customization
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Who’s Our Audience
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Mindset of a Millennial

MillennialsGen X Boomers

Gen. Z

Tech Savy and 
Mobile-centricMarried later/ 

Empty Nester

Live in the core 

Connected and 
Social

Seek work/life balance

Instant Gratification
Collaboration

Spontaneous

Passionate about 
Values

Diverse
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Highlights the places that people can discover 
through DART:

• Unique to North Texas

• Accessible by DART

• Evoke pride and “coolness” factor

Our Branding 
Campaign: DARTable
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DARTable “Gems” Microsite
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Brand Campaign – Social Media

Tie-in with Key Influencers and Influential Media

Leverage 

tastemakers 

to talk about 

DART
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How Our Riders View 
the DART Brand
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• DART employees

• 5 Star customer service

• GoPass events & offers

• Branded vehicles

• Continued expansion

• Rideshare options

• Smart bus stops & shelters

• Interactive maps

• Cashless payments

• Signage

• Brand campaign

Virtually Everything We 

Do Builds Our Brand
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THANK YOU!


